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The Coca-Cola Company in Context

200 + mmm) Countries in which we operate
300 + mmm) Franchise bottling partners

500 + mmm) Number of brands, worldwide

900 + =) Manufacturing plants
1,500,000,000 + mmm) Servings per day

What is the #1 ingredient in all these beverages?
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http://dockthegreenlight.files.wordpress.com/2011/07/old-growth-rainforests-amazon-conservation.jpg

Coca-Cola’s Water Strategy

Detailed plant-level » EeE UElE Watershed Sustainable Global

quantitative risk assessment Chain Protection || Communities || Awareness,
Performance Policy &
Action

Buy Make Sell




Water Stewardship Goal

We work to safely return to nature and communities an amount of water
equivalent to what we use in our beverages and their production
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Risk Mitigation and Source Water Protection

Goal: Bottling facilities complete source water protection planning by end of 2012

@ e—
Source Water Protection Standard 2 -
Ensure sufficient water

quality and quantity | 120+

Understand and manage risks to
facility source water

Update every 5 yrs

SVAs complete
US and Canada

SVA: Source Vulnerability Assessment

» Facility-specific evaluation of factors that could
affect water quantity and/or quality

SWPP: Source Water Protection Plan B
ey el ) 3 ® SVAs help us understand
» Identifies mitigation actions, roles, and B tential watersqifiTity

responsibilities to address vulnerabilities or scarcity threats




Common SVA Findings

Facilities in the US face similar potential source water vulnerabilities

= |nfrastructure
— Reliability, Quality, Cost
= Water Quality ‘
— Land Use, Chemistry
= Water Availability

— Drought, Capacity-
Demand

= Regulatory Policy
= Public Perception
= Natural Disasters (Fires)




Coca-Cola’s Replenish Program
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FOUNDATION Protecting nature. Preserving life.

@,River Network

Connecting People, Saving Rivers


http://www.nature.org/?src=logo

Rain Barrels S\ River Network

Connecting People, Saving Rivers
Save Water and Reduce Stormwater Runoff -
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Rain Gardens

Fernbank’s Rain Garden

Rain gardens are dry streams with plants that capture rainwater runoff
from nonporous (impervious) surfaces such as pavement, roads and
rooftops allowing the water to be slowly absorbed into the ground.

Terraces level The curb has Pollutants like leaked
the streambed been cut here to oil, brake dust and
and slow the allow stormwater sediment can be
water down. to enter the garden captured and filtered
instead of flowing
into the storm drain.

This rain garden was built to divert stormwater from the parking lot and
keep it from reaching the storm drain, helping to prevent erosion downstream
in this watershed. Many of these plants are hardy native species. Their
roots help to filter many of the pollutants entering the rain garden.
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USFS Indian Valley Meadow Restoration, CA

300+ MM liters/yr
Replenish Volume

85% of San Leandro
Plant Production
Volume

—— Deer Creek Main Channel
== Tributary
Deer Creek Remnant Channel
¢ m‘:"‘;h"‘e':’e J " Modified Design
[ plug
D pond

East Bay
MUD Service Area




Trail Creek Restoration Project
Upper South Platte River, CO

200+ MM litersl/yr
Replenish Volume

100% of Denver Plant’s
Production Volume
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Returning Flow To Nature

TheNature
Conservancy

Protecting nature. Preserving life”

UNLIMITED



http://www.nature.org/?src=logo

Replenish: Sustainable Agriculture

No-Till Farming

Treatment Wetlands




More Examples of Replenish Projects




Water Sustainability- The Evolving Conversation
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:J:ourth W e — “?? sllaborate and Inspire !
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Second Wave — “Iriple b £
» focus on efficiency and cost savi
» stakeholder engagement
» philanthropy

b

First Wave — “"Do no harm™
— reactive
— [OCUS 0N risks/ca )rnr)hfrn

1
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@ The mark we make today shapes the future.
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